
Fachhochschule Köln
Cologne University of Applied Sciences

Information Management 
and Business Studies

Bachelor of Science



This  brochure a ims to  provide answers  to 

quest ions  general ly  posed by prospec t ive 

students  of  Information Management  and 

Business  Administrat ion, B.Sc.

 

The increas ing impor tance of  information 

and data  sources  within  organisat ions  re-

quires  wel l -educated information specia-

l i s ts  to  research and manage these. The 

Information Management  and Business 

Administrat ion, B.Sc. course  teaches  sk i l l s 

re lated to  the handl ing of  a l l  k inds  of  in-

ternal  and ex ternal  business  information, 

and provides  students  with the abi l i t y  to 

process  these using methods f rom informa-

t ion sc ience and Business  Administrat ion.

Information on the degree course

„The ability to take data - to be able to understand it, to process it, to 

extract value from it, to visualize it, to communicate it - that‘s going 

to be a hugely important skill in the next decades, not only at the pro-

fessional level but even at the educational level for elementary school 

kids, for high school kids, for college kids. Because now we really do 

have essentially free and ubiquitous data. So the complimentary scarce 

factor is the ability to understand that data and extract value from it.“

Hal Varian, Google´s chief economist on the challenges of the web



Enrolment

Since the beginning of  the 

2007/08 winter  semester, the 

Inst i tute  for  Information Sci -

ence, par t  of  the Facult y  for 

Information and Communica-

t ion Studies, has  of fered a  ba-

chelor  degree course  for  the 

t ra ining of  information sc ien-

t ists . Lec tures  star t  each Sep-

tember.

Admission Requirements

Prospec t ive  students  require 

a  cer t i f icate  f rom a  Col lege of 

Higher  Educat ion, A- levels  or 

a  s imi lar  qual i f icat ion (e.g. In-

ternat ional  Baccalaureate)  in 

order  to  apply  for  a  course  at 

the Univers i t y  of  Appl ied Sci -

ences

   

Apar t  f rom the required qua-

l i f icat ions, prospec t ive  stu-

dents  are  in  need to  complete 

a  four-week work  placement 

at  an organisat ion involved in 

information sc ience, in  a  cor-

porate  information depar t-

ment  or  within  an organisat ion 

of  their  own choosing where 

they work  in  an information 

or iented f ie ld.

The placement  should provide 

students  with an ins ight  into 

the k ind of  tasks  information 

profess ionals  face on a  dai ly 

bas is  in  a  work  environment .

   

�



Dates and lengths of semester

Each semester  runs  for  s ix 

months. The lec tures  tak e 

place over  the course  of  about 

f ive  months.

The c los ing date  for  appl ica-

t ion to  the undergraduate in-

formation sc ience course  is  on 

July  15th each year. Courses 

star t  in  the winter  semester 

only. Admiss ion to  the course 

depends on the local  se lec t ion 

process. 

�

W i n t e r  s e m e s t e r 
01 September 
to  28 Februar y

S u m m e r  s e m e s t e r 
01  March 
to  31 August .

•

•



Course information
General notes on the undergraduate degree course

The undergraduate course  in 

information sc ience and Busi -

ness  Administrat ion enables 

graduates  to  under tak e inde-

pendently  information-rela-

ted tasks  within  and outs ide 

of  companies. 

P lanning information proces-

ses  in  a  business  environment, 

developing information con-

tent  ef f ic ient ly, and reut i l i s ing 

archived information is  incre-

as ingly  becoming a  neces-

sar y  requirement  to  success 

in  business  and in  the publ ic 

sec tor.

The information economy per-

meates  a l l  tasks  and func t ions 

within  produc t ion, admini-

strat ive  and mark et ing de-

par tments  of  businesses  and 

publ ic  inst i tut ions.

The a ims and content  of  the 

degree course  are  guided 

by the fol lowing pr inciple : 

“ef f ic ient  handl ing of  infor-

mation”.

�



The course  achieves  i ts  speci -

f ic  vocat ional  aspec t  by  com-

bining the subjec ts  of  business 

studies, information sc ience 

and information technology in 

i ts  prac t ica l  approach to  tea-

ching. The prospec t ive  infor-

mation specia l ists ‘  main tasks 

l ie  in  the ef f ic ient  retr ieval  of 

information by a l l  means and 

in  i ts  convers ion into informa-

t ion produc ts . This  i s  achie-

ved by us ing resources  made 

avai lable  through information 

technology.

Course Informationen
Aims and guiding principles of the undergraduate course in information 
science
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After  successful ly  completing 

your studies in information 

science, you wil l  be awarded 

a Bachelor of  Science honours 

degree.

The emphasis  of  the course 

l ies  in  the area of  economics. 

S l ight ly  more than hal f  the 

teaching programme is  com-

pr ised of  topics  deal ing with 

this  subjec t , such as  accoun-

tanc y/f inancia l  control l ing, 

business  management, infor-

mation mark et ing and infor-

mation law.  The subjec t  areas 

of  information sc ience and in-

formation technology tak e up 

around a  quar ter  of  the degree 

course. Within  the subjec t  of 

information sc ience, courses 

on of fer  inc lude information 

retr ieval , k nowledge manage-

ment, e lec tronic  publ ishing or 

business  information resour-

ces.

The course  is  completed in  s ix 

semesters, inc luding a  prac t i -

ca l  projec t  in  the four th seme-

ster. The course  is  l imited to 

an intak e of  45 students. The 

Bachelor  of  Sc ience degree re-

places  the diploma course in 

information sc ience and Busi -

ness  Administrat ion.

Course Information
I m p o r t a n t  co u r s e  f e a t u r e s / d e g r e e  c l a s s i f i ca t i o n
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What should you, as  a  future 

information sc ient ist  br ing to 

the course?

You are  expec ted to  have ade-

quate k nowledge of  mathema-

t ics, informatics, economics 

or  languages. Engl ish  in  par t i -

cular  p lays  an impor tant  role 

in  the work  of  an information 

sc ient ist . 

 

You should show a  conside-

rable  interest  in  quest ions  re-

lat ing to  business  economics 

and developments  in  informa-

t ion technology and their  im-

pac t  on the business  environ-

ment .

Course Information
R e q u i r e d  s k i l l s  a n d  d e s i ra b l e  i n t e r e s t s
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Information Science and Business Administration course modules

Research, evaluate and retrieve 
informationA

Quantitative and qualitative develop-
ment of databases, statistics

Information Services

Business information resources

Sector and indrustry information

•

•

•

•

Indexing information and 
generating information productsB

Indexing and organisation of know-
ledge

Content utilisation

Information retrieval

Research techniques

Automatic indexing

•

•

•

•

•

Efficient use of information C
Information markets

Information marketing and infor- 
mation law

Operational information 
management

Corporate communication and 
knowledge management

Management Skills

•

•

•

•

•

Provide information technologyD
Data processing and information sy-

stems

Data structures

Software development and elektronic  
publications

Data structuring and databases

Data modelling,  data formats, 
meta data, document management 
systems

•

•

•

•

•
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Practical information scienceE
Developing information products

Human-computer interaction

Visualisation of information spaces

Content management

Technologies on the internet

E-Business

Web-mining and user-profiling

•

•

•

•

•

•

•

Practical ProjectPP
Planning and organisation of  the  
practical project phase

Project management

Interim report on the practical project

Presentation and evaluating of the  
practical project

•

•

•

•

Information science 
projectPRJ

Information science project 
part I
Information science project 
part II

•

•

BA
Writing the final thesis•

Thesis
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Postgraduate courses

Upon complet ion of  the un-

dergraduate course  in  infor-

mation sc ience, i t  i s  poss ible 

to  choose f rom several  d i f fe-

rent  postgraduate courses. 

The Inst i tute  for  Information 

Science i tse l f  of fers  a  Master 

Course on Mark et  and Media 

Research. 

This  postgraduate course  tea-

ches  methods required for 

empir ica l  mark et  and me-

dia  research, with  par t icular 

emphasis  on onl ine research 

tools . Within  the course, em-

phasis  i s  p laced on empi-

r ica l  methodology and ap-

pl ied research, especia l ly 

in  the digita l  environment .   

Alternatively, students can 

take up postgraduate courses 

at other universities: “Masters 

in Information Science and 

Speech Technology” (Heinrich-

Heine University, Düsseldorf ), 

“Masters in Marketing, Services 

& Communication Manage-

ment” (University of St Gallen/

Switzerland), “Master of Arts 

in General Management” (Uni-

versity Witten/Herdecke), “Ma-

ster of Business Administrati-

on” (Furtwangen University of 

Applied Sciences), “Masters in 

Knowledge Management” (Ha-

nover University of Applied Sci-

ences, Chemnitz University of 

Applied Sciences), “ Informati-

on Systems & Services” (Stutt-

gart Media University). 

Admission to a postgraduate 

course is decided by the respec-

tive university

11



Typical career choices/fields 
of activity

Dur ing your  studies  you wi l l 

be  taught  speci f ic  and mult i -

disc ipl inar y  sk i l l s . Through i ts 

prac t ica l  approach, the course 

prepares  students  for  tasks 

within  organisat ions  which 

require  the appl icat ion of  in-

formation produc ts  to  achieve 

business  objec t ives. 

The sk i l l s  acquired by infor-

mation sc ient ist  prepare them 

for  a  broad range of  career 

poss ibi l i t ies :

Information researcher/ in-
formation brok er 

Documentat ion of f icer/ in-
dexer 

Information sc ient ists  at 
database vendors 

Developer  of  information 
produc ts

K nowledge Manager 

Manager ia l  posit ions  in 
companies, e.g. in  mark e-
t ing, logist ics, f inancia l 
control l ing

•

•

•

•

•

•
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 Information Science in Practice 

Dominik Ebber

Company:  Sony Computer Entertainment Europe Ltd. in London, UK 

Position:  German Community Coordinator

I am responsible for looking after and promoting the German Sony community, 

as well as for ensuring a customer friendly service for users in forums, on web 

sites and on online games. I am involved in preparing reports, based on moni-

toring Sony’s web presence. These enable us to respond to customer demands, 

as well as to criticisms and innovations from the community. Reports are passed 

on to the relevant departments (e.g. marketing, research and development). In 

addition, my tasks include moderation and monitoring of the user forums and 

user generated content, such as pictures and videos, which are uploaded on to 

Sony websites or within online games. Further tasks include the localization of 

applications, such as Playstation’s online shop, translating newsletters and pla-

cing announcements in the Sony forums.

13



Information Science in Practice

Evrim Sen

Company: Infospeed GmbH 

Position: Managin Director

  

During my studies I worked for a management consultancy. As 

soon as I graduated, I took the opportunity to launch my own com-

pany. We develop web solutions and market our web knowledge 

to large enterprises such as Ford, Drillisch and Deutsche Telekom.

14



Information Science in Practice

Eva Barkley

Company: Deutsche Bahn AG / DB Systems

Position: Trainee

  

I work in the purchasing department of Deutsche Bahn AG, where I am respon-

sible for IT services. In our department, IT services which cannot be supplied 

internally, such as consultants and programmers are purchased for the whole 

of Deutsche Bahn’s operations. We work closely with DB Systems, the IT service 

company for Deutsche Bahn AG. Some of my tasks include preparing Europe-

wide tenders and contracts, attending contract negotiations, as well as provi-

ding customer support within the DB Group. During the course of the training 

period, which lasts a year, trainees acquire the responsibility for each of these 

tasks in turn. The training programme includes periods in several group depart-

ments, in order to get to know the business through different project assign-

ments.
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Information Science in Practice

Marco Alcaraz-Schneider

Company:  Linde Material Handling Iberica S.A

Position:  Product Manager  

Part of my work for Linde consists in analyzing and developing project proposals 

for rental and second-hand fork lift trucks in Spain and Portugal. For example, 

one of my tasks was to establish why in the last six months several variable cost 

entries in the break-even analysis were noticeably higher than in the last two 

years. Or, another example: what is the warehouse turnover for second-hand 

fork lift trucks, and how long are fork lift trucks in the warehouse before they are 

re-sold? I have also had to develop a proposal for the reduction of stock holding 

times in the warehouse.

Some of my other IT projects have included the development of analytical soft-

ware for managing project proposals. I have also been responsible for marke-

ting second-hand forklift trucks online, introducing this new business strand 

into the company’s operations and developing it further. Most of my assign-

ments are related to financial controlling; however I also get involved in strate-

gic planning and optimization.

16



Information Science in Practice

Jana Wardag

Company:  NEUE DIGITALE GmbH

Position:  Project Manager

I am a project manager for Neue Digitale GmbH in Frankfurt am Main. Neue 

Digitale is a creative agency specializing in digital brand management. Our cli-

ents include Adidas, Audi, Nintendo Europe, Philip Morris, Coca-Cola, Olympus 

Europe, and Wilkhahn. In 2006, Neue Digitale was ranked as the most creative 

German online agency (ranked first in Horizont Magazin’s multimedia creative 

rank, fourth in Cyberwon Report’s global rankings). 

Some of my tasks as project manager include the maintenance of web sites 

and communities and new project development. One example is the children’s 

portal Mokitown (www.mokitown.de), a transport education site developed on 

behalf of DaimlerChrysler AG. The virtual world accessed via the portal allows 

children to manoeuvre individually created figures on foot, skateboards, and 

kickboards or mountain bikes. The figures are able to chat, play and shop. My 

task as project manager was to monitor and maintain the site (incl. constantly 

expanding the virtual city with new districts and games), manage the project 

team, advise the client and, as part of my specific remit, ensure child safety on 

the chat pages.

17



Information Science in Practice

Alice Höper 

Company:  City of Edinburgh Council

Position: Personal Assistant to Deputy Leader  

My tasks are to provide a wide range of support and assistance to the Deputy 

Council Leader in relation to the effective administration, planning and co-or-

dination of the Deputy Council Leader‘s activities and the provision of infor-

mation and research from areas within as well as outwith the Council. Maintain 

information systems, including the operation of computerised databases. Fol-

low through enquiries on a range of constituents issues. Carry out reseach 

and/or analysis to ensure that the Deputy Council Leader is adequately briefed. 

Liaise with senior staff within the Council, passing issues over to be dealt with 

by them or obtaining information on which to prepare reports and briefing 

statements. Attend functions, events, public and communitiy group meetings, 

either alone or in company of the Deputy Council Leader, to research issues,  

provide information, note action.

?
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Potential employers

This  i s  a  smal l  se lec t ion of 

other  companies, where po-

s i t ions  for  information sc i -

ent ists  may be found.

19



Let’s be completely honest.. ..

…. .at  th is  point  I  would l ik e  to 

thank you for  the good educa-

t ion I  received in  Cologne. I  am 

sure  that  M ir iam B, who now 

also works  at  GENIOS, shares 

my opinion that  the course  in 

Cologne prepared us  ver y  wel l 

for  our  jobs  at  GENIOS. I  would 

par t icular ly  l ik e  to  stress  this 

in  compar ison to  other  infor-

mation sc ience facult ies  in 

G ermany. The breadth of  the 

teaching is  a  big  plus. The 

course’s  st rong focus  on eco-

nomics, combined with an 

ins ight  into technology and 

tradit ional  teaching in  the sc i -

ence of  information and docu-

mentat ion, real ly  does  give 

students  the opt imal  bas is  for 

f inding employment, provided 

they study hard and immer-

se  themselves  in  the subjec t 

matter  v ia  work  exper ience. 

I  have to  admit  that  when I  was 

a  student  I  occas ional ly  dou-

bted the re levance of  some of 

the course  content, however 

now I  ask  you to  refer  students 

with s imi lar  doubts  to  the po-

s i t ive  exper iences  that  a lumni 

such as  M ir iam B. and I  have 

had. ”

Martin K., Miriam B.  
(graduates,  Information Science and Business Administration course, Cologne)
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Now it’s up to you!

I f  you are  interested in  this  de-

gree course  and need fur ther 

information, then why don’t 

you send us  an emai l  or  g ive 

us  a  ca l l . Appl icat ion forms 

and other  documents  can be 

found      here.

Our  t ip : why you don’t  you s i t 

in  on one of  our  lec tures.

G eneral  information and advice

Teaching centre

Centre  for  Humanit ies

Claudiusstraße 1 , room 41

50678 Cologne

O ff ice  hours

Monday -  Thursday  08 :30am to 12pm

Katia  Bompani

Tel :  +49(0)221 8275-3132

Fax:  +49(0)221 8275-3131

E-Mai l :  k at ia .bompani@fh-koeln.de

21

Student Advisor y S er vice

Prof. R agna Seidler-de Alwis, MBA

Centre  for  Humanit ies

Claudiusstraße 1 ,  room 423

50678 Cologne

Telefon: 0221/8275-3387

E-Mai l : ragna.seidler@fh-koeln.de

www :	R agna Seidler-de Alwis 

	 Prof. , MBA

unter Mitwirkung von Martin Kowalewski & Sebastian Raaf 

Internat ional  Off ice

Cologne univers i t y  of  appl ied sc iences

Mainzer  Straße 5 ,  room 5

50678 Köln

Tel :  +49(0)221 8275-3838

E-Mai l :  branimir .brkan@fh-koeln.de

O ff ice  hours

Monday-Wednesday 9am to 12pm 		

	                         1pm to 3pm	

Thursday-Fr iday        by  appointment

Advice for  international  Students

http://www.studium.fh-koeln.de/service/formulare/index.php
mailto:katia.bompani@fh-koeln.de
http://www.studium.fh-koeln.de/service/formulare/index.php
http://www.fbi.fh-koeln.de/institut/personen/seidler-de_alwis/seidler-de_alwis.php
http://www.fbi.fh-koeln.de/institut/personen/seidler-de_alwis/seidler-de_alwis.php
mailto:branimir.brkan@fh-koeln.de 
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